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HAYWARD

HEART OF THE BAY

DATE: June 1, 2010

TO: Mayor and City Council

FROM: - Economic Develoﬁment Manager

SUBJECT: Community Promotion Program Recommendations

RECOMMENDATION

That the City Council reviews the Economic Development Committee’s recommendations
related to the allocation of the $118,351 proposed for the Community Promotion Program for FY
2011, and provides feedback to staff prior to the item being submitted for Council approval as
part of the FY 2011 budget.

BACKGROUND

Historically, the Community Promotion Program has provided General Fund and Redevelopment
Agency grant funding for events and activities that benefit Hayward residents. Over the past
several years, the Council has allocated between $112,000 and $180,000 annually to local -
groups. Council approved $118,351 for FY 2010. Individual grants have been provided in
amounts from $200 to $33,300 to fund various organizations and activities. Last year the
program funding was reduced by 10% due to the City’s funding constraints.

DISCUSSION

The established eligibility for the Community Promotions Program asks that the community
organization describes how their organization promotes Economic Development in Hayward via:
1. Promoting the arts,
2. Celebrating cultural diversity, and/or
3. Other Community Promotions efforts

In February 2010, applications were sent to previous recipients, an advertisement was placed in
the Daily Review announcing that the City was accepting applications, and the applications were
posted on the City’s website. The deadline to submit applications was March 3, 2010. Eleven
applications were received and consistent with prior years, the community promotions program
is oversubscribed. '
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On April 5, 2010 applicants were invited to attend the Economic Development Committee
review of applications. Each applicant in attendance was allowed five minutes to present their
program and funding request.

An applicant summary is provided at Exhibit A. The exhibit provides a summary of each
application and the Economic Development Committee recommended funding level. Copies of
the Community Promotions Program grant applications received are provided as Exhibit B. Staff
requests that Council review the Economic Development Commitiee recommendations for the
FY 2011 grant awards, and provide comments and feedback to staff.

ECONOMIC IMPACT

The Community Promotions Program funding does have an economic impact on the Hayward
community as these events are attended by Hayward residents and visitors to the City, who
patronize other local businesses. However, the economic impact of each individual event is difficult
to measure.

FISCAL IMPACT

The City’s General Fund provides approximately 25% of funding for the Community Promotions

- Program and the Hayward Redevelopment Agency provides approximately 75% of the funding.
The amount staff is proposing for Community Promotion Program awards is $118,351 for FY 2011,
which is the same amount approved last year. These recommendations as made by the Economic
Development Committee are subject to Council approval as part of the adoption of the FY 2011
City-wide Operating Budget, which may require significant budget reductions if the City is unable
to obtain sufficient revenue. '

PUBLIC CONTACT

Representatives of each of the organizations requesting Community Promotions Program funds
were notified of the time and location of the April 5th Economic Development Committee
(“EDC”) meeting and were invited to attend. Ten of the eleven applicants were in attendance at
the EDC meeting. Applicants were informed that the City Council would be considering
allocations at the June 1, 2010 meeting.

NEXT STEPS
The Community Promotions Program funding recommendations, incorporating any Council

changes from this meeting, will be submitted to the Council as part of the budget adoption process
for the FY 2011 Budget on June 22, 2010.
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Prepared by: Sally Porfido, Economic Development Coordinator

Recommended by: Sean Brooks, Economic Development Manager

Approved by:

I

Fran David, City Manager

Attachments:
Attachment I - FY ’11 Community Promotions Summary with EDC Recommendations
Attachment II - Copies of Community Promotions Applications
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Attachment |

FY 2011 Community Promotion Program
Summary of Applications

Page 1 of 1

24 3C 3D, 2 1B, 3 in, 4 1B, 4 18,2
Eligibility Exhibit B Total Attenidance of  Total Organization  Percent of program cost Attendees FY 2010 FYaoir FY 2011 FY 2011
Applicant Criteria Page Reference  Hayward residents Budget requested of the City Approved Grant Request Staff Recommendation EDC Recammendatian
~ Adults, youth, lew Income, shelter
1 SunGallery Promote Arts 316 5,000 570,650 51% participants, qultural groups £33,300 $36,000 $33,300 $33,300
2 Blues Festlval Cultural Divarsity . 17-26 2,000 $122,630 0% Adults, low income, youth 524,300 24,300 424,300 £24,300
3 layward Arts Council Promote Atts 2740 20,000 445,054 -55% Biversity of Hayward, scholarships to $19,317 $25,000 $19,317 $19,317
youth, all secial economic status
4 Hayward Municipal Band Cultural Diversity 41-52 1,100 $15,005 100% Adults, youth, seniors 516,533 518,509 £16,533 516,533
Music students, elementary schog!
i P 1
5 Pacific Chamber Symphany ramote Arts 53-68 /963 $180,600 5% children, low income schoals $5.627 $9,172 $5,62’7 $5,627
6 Honor Band Promate Arts 69-82 2,500 37,000 100% Youth, Hayward diversity 46,620 $7,000 56,620 $7,394
7 5. Hayward Lions Club Cultiral Diversity 8392 2,000 7 100% Youth, sonlors "::m":i’:f“* low Incorma 5,774 &5,774 45,774 50
3 Youth Orchestras of 3 Alameda eromote Arts 93102 300 $47,365 105 Youth, families with muslc students, school 34,780 44,300 4,730 44,780
County music teachers, genaral public
9 Zucchinni Festival {elebrate Hayward 103-114 &,000 $109,812 18% Youth, adults, seniar citizens, low income 51,300 $20,000 51,300 51,200
'
10 Mernorial Day Cultural Dlversity 115-123 200 . 57,150 25% Veterans, Hayward community S800 51,300 5800 5800
11 Cinema Place Art Display Promote Arts 129.138 1] SE,000 100% Downtown business marnbers, artists 50 a0 50 $5,000
Total §118,351 4152,355 $118,351 $118,351

58,111




FY 2010 Community Promotion Program
Summary of Applications

FY 10 Grant FY 11 Grant

Organization Award Request
Hayward Forum of the Arts /
1 33,300 36,00
Sun Gallery 333, 336,000
2 Bay Area Blues Society $24,300 $24,300
3 Hayward Arts Council 519,317 £25,000
4  Hayward Municipal Band 516,533 518,509
5 Pacific Chamber Symphony 85,627 $9,172
Hayward Arts Council, Honor
) 6,62 7,00
Band »6,620 57,000
7 South Hayward Lions Club $5,774 $5,774

g Youth Qrchestras of Southern of $5,901 46,500
Alameda County )

$117,372 $132,255
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CtTY OF

HAYWARD

HEART OF THE BAY
Part 1: Application Summary

1a. Organization Contact Information

1 Organization Néme, Address and Website

Organization ‘ Hayward Area Forum of the Arts, dba Sun Gallery
a. Name _ | 1015 E Street
b. - Address Hayward, CA 94541
¢ Organization Website _ www.sungallery.org

2. Main organizational contact

3. Name Valerie Caveglia

b.  Phone Number Gallery: 510-581-4050
Home: 510-886-4474

¢. Email Valerie @sungallery.org

d. Mailing Address 1015 E Strest -
Hayward, CA 94541

FY 2011 City of Hayward, Community Promotion Program Page 2 of 9
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C1ITY OF

HAYWARD

HEART OF THE BAY

1b. Organlzation Expenses and Grant Request

FY 2011 -
~ {July 1, 2010 - fune 30, 2011)

1. Total organization expenses for FY 2011 $ 70,650

2. Requested City Grant Amount for FY 2011 _ $ $36,000

3. % of organization’s expenses funded with City funds
. 1 51%
= (City grant) / (Organization expenses)

4, Amounf of tast grant given by the City (FY 2010) $ 33,300

List’ names of staff member Who assist the organizatlon and the :
=i‘t of hours they contfibute (examp!e cnty manager’s off'ce, police S
’department bulldmg mgmt) ' :

Employee Name/Department o o - o , #bedurS"Corit‘ribu'ted

1. None | | o
2.
3.
4,

FY 2011 City of Hayward, Commu hity Promotion Program Page 3of 9
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Ct T Y OF

HAYWARD

HEAR'!" OF THE BAY

Part 2: Eligibility for Grant

2a. Check gne eligibility criteria for the organization.

Promote Economic Development in the Hayward via:

X Promoting the arts. {promoting cultural diversity through the arts)

D "Promoting cultural diversity.

D Other Community Promotion efforts.

2b. Top five ways the arganization contributes to the criterla selected above.

Providing art education programs for children and families at low or no
1 cost: field Irips, Free Saturday Art for Famillies, Summer Art day Camp,
home school art classes

Presenting free, to the public, professional art exhibltions for the benefit
2. of the Hayward Area and East Bay community; we also exhibit student
work in special shows (students from Chabot, Cal State EB, and local high
schools participate)

Hosting cuitural events that promote the visual and performing arts to our
3. diverse community; SG has a Mexican Folk dancing group that both
teaches at the Gallery and performs at various events. We continue to
celebrate Day of the Dead with an exhibit and a well-attended reception.
Hosting community-centered events that promote the visual and

4, performing arts to our diverse coramunity. For Examples:

The Fire Fighters show bridges the Arts by giving a view Into the lives of
the men and women who serve our community. The Hottest Show in Town
i, will bring attention to the City of Hayward with the next exhibit coming in
September

The Sun supports young aduits of all background by giving free space
to a Chabot based improv group called Say What? This group practices
weekiy and performs monthly in conjunction with our young adult group
interested in visual and performing arts called Therapy by Association.

- | Our Annual Children’s Book lllustrator Exhibit brings visitors to the Gallery
5. from all over Alameda County. It promotes a strong connection between

ood literature and art.

£Y 2011 City of Hayward, Community Premotlon Program Page 4 of 9
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C 1 TY

HAYWARD

HEART DF THE BAY

Part 3: Organization Description

3a. Brief description of organization.

The Sun Gallery/Hayward Area Forum of the Arts is a non-profit, community based arts
organization that provides exhibit space for artists, art education for children and adults,

a venue for artists to sell their creations and a rehearsal space for non- proht performing
arts orgamzations

The Gallery has a classroom for student art programs and classes given by
professional artists to community members; hosts a gathering for teen and young adults |
to express themselves in poetry, art and music; operates summer art camp; has a twice
monthly free Art for Families program on Saturdays; and exhibits art shows that reflect -
the diverse interests of our community. We are also the rehearsal site for a ballet
folkloric dance troupe and a Chabot College improv group. We provide art experiences
for many who would normally not have the opportunity.

In short, the Gallery serves the community as a meeting place and venue for
soclal and cultural events of interest to residents of Hayward and the East Bay.

- 3b. Top five organization goals (list in priority order).

1. Conduct regular and highly respected community art programs such as
Saturday Art for Families, school field trip opportunities, and summer art
camp.

2. Present free to the public professional art exhibitions while providing

regional artists with a venue to show and sell their work

3. Provide the adult and student community with visual and/or performing art
opportunities that they would not normaily be able to experience due to
economic or cultural boundaries .

4, Act in partnership with local institutions of education, government, -
business, corporations, and community service organizations to develop

quality arts programming

5. Serve as a gathering pléoe for the Hayward Area art community

FY 2011 City of Hayward, Community Promotion Program Page 5 of 10
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cC I TY

HAYWARD

HEAFIT OF THE BAY
3c. Top five organization events (list most attended events first).

Event # of Hayward # of non-Hayward
: residents that residents that -
participate participate
1. 12 Visual arts exhibitions and ,
receptions, mcludlng 1 show at City | 3000 , 500
Hall A
2. Annual Children’s Book ilustrator ,
Show/ School Tours 900 ' 600
3 | _
Day of the Dead Event 400 100
Y _ .
Holiday Gift Boutique and 400 |50
Fundraiser -
5. - | Participation in Chamber’s Street
Parties _ 300 50

3d. Organization Overview

1. Number of years providing service to 35 Years
Hayward residents

2. Total FY 2011 $__ 70,650
Organization Expenses:

3. Non-City Funding: 534,650, _49 %

$ / % of funding, other than City
fund
4. Type of clientele served by 1. Youth, students (elementary ~ college)
organization’s events (youth, aduits, low- . " :
income, etc) 2. Aduits: low, average, and high income

3. Visual and performing artists

FY 2011 City of Hayward, Community Promeotion Program ' Pége 60f9
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C1 TY OF

HAYWARD

HEART OF THE BA‘I’

3e. Location of Organlzatlbn’s Events

. | 1. List three Iar_g_e;s_t Hayward event locations (Street Address, City, and Zip Code)

Event Location

A. | ArtExhibits 1015 E St. Hayward

B. = | School tours and art classes 1015 E St. Hayward

1c. | Day of the Dead Event 1015 E St. Hayward

3f. Fundralsing Efforts
Month/Year |Type. .~ . = [|$Raised
5/09 Macy’s Community Shopping Day | $1,900
5/10 $1,900 anticipated based on past
: experience
5 fo9 Spring Fundraiser $3,000
10/09 Fall Fiesta Fundraiser $ 7,000
11to 12 /09 | Christmas Boutique $1,200

FY 2011 City of Hayward, Community Promotion Program Page 7 0f9
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CI TY: ’

HAYW/\R

HEART OF THE BAY

6.
Part 5: Official Grant Application Signature
AUTHORIZED REPRESENTATIVE

Valerie Caveglia

Typed Name

Signature

Date

Note: The application must be signed by an officer or authorized representatwe of the applying
organization. :

For City Staff Use Only

Date Aﬁpllcation Received:-

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotion Program Page 9of9
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Exhibit B

CITY

HAYWARD

HEART OF THE BAY

Part 1: Application Summary

1a. Organization Contact Information

Page 18 of 142

1. Organization Name, Address and Website

a.  Organization Name and Bay Area Blues Society

Address 408 13" street, Suite 512

Qakland, CA 94612

www.bayareabluessociety.net

b.  Organization Website

2. Main person to contact at the organization

_ Ronnie K. Stewart
a. Name

| 510-836-2227 / 707-647-3963 / 510-742-8800
b. Phone Number '

hipwayblues@hotmail.com

c. Email

408 13" Street, Suite 512
d.  Mailing Address Oakland, CA 94612

FY 2011 City of Hayward, Community Promotion Program ' Page 2 of 9
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CITY O©OF

HAYWARD

HEART OF THE BAY

1b. Organization Expenses and Grant Request

FY 2011
(July 1, 2010 - June 30, 2011}

H .

. Total organization expenses for FY 2011 $122,629.66

L

Requested City Grant Amount for FY 2011 $ 24,300

3. % of organization’s expenses funded with City funds :
20%

= (City grant) / (Organization expenses)
4. Amount of last grant given by the City (FY 2010) $ 24,300
List names of staff member who assist the orgamzation, and the
# of hours they contribute ‘(example; city manager's offlce, -
police department buildlng mgmt)
Employee Name/Department .l #of Hours Contributed
95 hrs
1. Facilities Division Staff: Vic Avila, Liz Sanchez
20 hrs
2, Reid Lindbloom, Police Department
8hrs

3. Steve Mitchell, Senior Maintenance Leader

FY 2011 City of Hayward, Community Promotion Program Page 3 of 9
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CITY

HAYWARD

HEART OF THE B8AY

Part 2: Eligibility for Grant

2a. Check one eligibility criteria for the organization.

Promote Economic Development in the Hayward via:

D Promoting the arts.

~ _
al Promoting cultural diversity.

D Other Community Promotion efforts.

2b. Top five ways the organization contributes to the criterla selected above.

| By presenting music festivals, lectures and film documentary’s that showcase
1. Hayward’s African American community. -

Most Hayward youth do not know about the music and the cultural diversity
2. found in the City of Hayward.

By celebrating the great blues artists that performed in Russell City Clubs, this
3. festival shines a positive light on the notion that Russell City was only a hog farm
or dump but was a community of loving, caring people.

The residents of Hayward can be proud that their community helped create a
4, very unique sound called West Coast Blues, which is popular aroind the world.

This festlval brings out the diverse races found in the City of Hayward. You see
5. all ethnic backgrounds enjoying the music and dancing together at the festival.

FY 2011 City of Hayward, Community Promotion Program Page 4 of 9
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cl1 TY

HAYWARD

HEART ©OF THE BAY

Part 3: Organization Description

3a. Brief description of organization. .

The Bay Area Blues Society is a 501 C-3, non profit organization dedicated to the perpetuation
| of blues, jazz and gospel as an art form. In the past 23 years, our organization has gone from a
regional to international presenting organization. The Bay Area Blues Society has just broken
ground wlth the City of Oakland on a one of a kind, $1.5 Million project called The Music They
Played on 7" " Street Walk of Fame in West Oakland, CA. We are proud to have created the
Blues in the Schools Program which is very popular across the nation and in over 10 countries
around thie world. We have presented blues festivals in Reno, NV; Davis, Vacaville, Oakland,
Hayward and Vallejo, CA. We have presented over 500 blues, jazz and gospel multi-cultural
artists to underserved communities across Northern California. A short list includes Bobby
Rush, Bobby “Blue” Bland, Charles Brown, Loweli Fulson, Ruth Brown, Bill Doggett, Cornell
Dupree, Hank Crawford, Jimmy McGriff, Gatemouth Brown, Little Jinmy Reed, Lenny Williams,
Joe Houston, Floyd Dixon, Hubert Sumlin, Little Joe & La Familia, Eddie Palmeri, The Kinsey
Report, Elvin Bishop, Sonny Rhodes, Guitar Shorty and Chick Willis.

3b. Top five organization goals {list in priority order}.

To create a West Coast Blues Hall of Fame Museum that will explore the history
1. of Russell City Blues and West Coast Blues through exhibits, photos, and art.

To create a West Coast Blues Walk of Fame in historical areas such as Oakland,
2. | Hayward, Richmond and other bay area cities. ' :

To create a documentary fitm of the history of cities who contribute to the

3. American Art form of blues and record C.D.’s of blues legends of the past.

We are In the filming stage of a documentary on Russell City. We also have a CD
called “Songs of Russell City”.

To create a Blues in the Schools Program. To educate the Hayward community
4, youth in order for them to understand how Hayward played a major role in
American Blues.

To educate the general public on the history and origins of blues, jazz and gospel
5. .| as an American art form through festivals, concerts, {ectures, seminars and music
series,

FY 2011 City of Hayward, Communitv Promotion Program Page 50f 9
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HAYWARD

HEART OF THE BAY
3¢. Top five organization events {list most attended events first).

Page 22 0f 142

Event ¥ of Hayward # of non-Hayward
residents that residents that
, : participate participate
1. Hayward-Russell City Blues Festival 70% 30%
2. Red, White & Blues Festival, 40% 60%
Alameda County air
3. Art & Soul Festival 30% 70%
4, Home Grown Blues Series 25% 75%
5. West Coast Blues Hall of Fame & 20% 80%
Awards Show
3d. Organization Overview
1. Number of years providing service to 26 Years '
Hayward residents
2. Total FY 2011 : $122,629.66
Organization Expenses:
3, Non-City Funding: $101,900 , 80%
$ / % of funding, other than City fund
4, Type of clientele served by ‘ 1. Atrisk youth.
organization’s events {youth, adults, low-
income, etc) 2. Sentors and adults.
3. Pre-teen and developmentally disabled.

FY 2011 City of Hayward, Community Promotion Program

Page 6 of 9
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ci1ITY ©F

HAYWARD

HEART OF THE BAY
3e. Location of Organization’s Events

1. List three largest Hayward event locatlons (Street Address, City, and Zip Code)
Ev_ent _ Location
‘Hayward-Russell City Blues Festival | Hayward City Hall Plaza, Hayward, CA
A. . .
Hayward-Russell City Blues Week Various venues in Hayward; Library, Bookstore,
(the week that preceeds the - Clubs and City Hall Plaza
festival) B - '
Third Thursday Summer Street B & Mission Blvd., Hayward, CA
18 Party '
The Cobbler Car Show Foothill Bivd., Hayward, CA
C.
3f. Fundraising Efforts
Month/ Year |Type $ Raised
Ongoing Subscribership Drive $7,200
Ongoing CH/Program/Tshirt Sales $4,068.78
Calpine Energy $15,000

FY 2011 City of Hayward, Community Promotion Program Page 7 of 9
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CI1 TY OF

HAYWARD

HEART OF THE BAY

Part 5: Official Grant Application Signature

AUTHORIZED REPRESENTATIVE

~ Ronnie K. Stewart, Executive Director

Typed Name
M

7 : A e

S?z(ure .
March 1, 2010

Date

‘Note: The application must be signed by an officer or authorized represenfative of the applying
organization. '

For City Staff Use Only

Date Application Received:

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotion Program ' Page 9 of 9
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Part 1: Application Summary

1a. Organization Contact Information

Page 28 0f 142

1. Organization Name, Address and Website

Organization
a.  Name
b. Address

Hayward Arts Council
22654 Main Street

Hayward, CA 94541

¢ Organization Website

www.haywardarts.org

2. Main organizational contact

a. Name

Gail Lundholm, President

b. Phone Number

(510) 537-3730

¢ Emalil

Galal0s@peoplepc.com

HACmall@haywardarts ot
addresses -

- pieése use both email

d. Mailing Address

P.O. Box 55881
Hayward, CA 94545-0881

FY 2011 City of Hayward, Community Promotion Program

Page 2 0f9
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HﬁYWRRD

1b. Organization Expenses and Grant Request

FY 2011
{July 1, 2010-June 30,
2011)
1. Total organization expenses for FY 2011 $45,054.00
2. Requested City Grant Amount for FY 2011 $25,000.00
3. % of organization's expenses funded with City funds 55% -the same

percentage as last year

(City grant) /- (Organization expenses)

4. Amount of last grant given by the City (FY 2010) $19,317.00

List names of staff members who assist the organization, and

the # of hours they contribute {(example, city manager's office,

police department, buliding mgmt).

. : - | # of Hours Contributed
Employee Name/Department

1. Guadalupe C. Agbabiaka, bookkeeper/office manager 18 .

hours/week@$15hour

2. Sam Porter, clerk | ‘9 hoursiweek@$12/hour
3. Board (President. Gall Lundholm: Vice Presidents, Ed 12-15 hours/week, all
Keller & Al Murdach; Secretary, Carol Markos, & Treasurer, volunteer

Mike Amaral)

4. Gallery Directors (Galleria, Green Shutter, Chamber, 12-15 hoursiweek, all
HARD  Hayward Senior Center) , volunteer

FY. 2011 City of Hayward, Community Promotion Program Page3 of 9
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MAYWR@H

Part 2: Eiigibility for Grant

2a. Check one eliglbllity criteria tor the organization.

Promote Economic Development in the Hayward via:
g Promoting the arts.-
O3 Promoting cultural diversity.
{3 Other Community Promotion efforts.

2b. Top flve ways the organization contributes to the criteria selected above.

We maintain changing art exhibits at the John O'Lague Galleria, Hayward
1. | Chamber of Commerce, Green Shutter Gallery and the Hayward Senior
Center, providing a venue for both local and visiting artists.
We collaborate with other organizations: Hayward Area Historical Soclety
2. (Grand Opening of the Meek Estate), Hayward Chamber of Commerce
(Curate gallery, Street Fairs & Light Up the Season), Alameda County Arts
Commission & HUSD (Art IS Education project), Sun Gallery, AR.T., Inc. &
Chabot College School of the Arts Club (Fali Art Extravaganza at the Hill and
Valley Ciub). ,
We post information about art activities in the Hayward area on our bulletin
3. boards, send out a newsletter, maintain a website, and mail postcards to

- | members, visitors and other art organizations noting Hayward area art
programs and events.

~ | 'We award art, drama and music scholarships to talented Hayward youth, as
4 well as assist the City of Hayward and CSUEB, Hayward in judging student
| art and essay contests.
We hold an annual Open Studios event, as well as other programs and
5. | events, to provide education and enjoyment for locai residents and to
promote local artists. : . .

FY 2011 City of Hayward, Community Promotion Pragram Page 4 of 9
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Part 3: Organization Description

3a. Brief description of organization.

Since 1983, the Hayward Arts Council has served as a some for all the arts in this area. While we
have paid, part-time office staft, our organization is run primarily by volunteers from the
community, Our mission is to stimulate continuing community interest in the arts. We provide
visual and performing art exhibits and educational programs for children and adults that reflect the
diverse culture of Hayward and its surrounding area. We link artists with the community to
encourage a cultural environment where the arts will flourish, thereby enbancing the quality of life
for those living, working and/or visiting Hayward.

_3b. Top five organization goals (list in priority order).

1. An important goal of the Hayward Arts Council is to expand the image of the
Hayward area as a cultural center, thus stimulating economic development.

2. Another important goal is to stimulate art education in the schools, elementary
through college, as well as with business, governiment, and community service
organizations. ,

3. We work to coordinate and strengthen existing, local arts organizations.

4. We seek to facilitate joint programs which enhance the artistic and cultural
environment of Hayward.

5. We strive to provide a network of communication between local artists and the

community as a whole,

FY 2011 City of Hayward, Community Promotion Program Page 5 of 9
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3c. Top five organization events (list most attended events first).

Event # of Hayward # of non-Hayward
' residents that residents that
participate participate
1. Collaborating with other
organizations; Chamber of
Commerce, Hayward Area Historical | 15,000+ - | unknown

Society, Alameda County Arts
Commission, HUSD, A.R.T., Inc.,
Sun Gallery, Chabot School of the
Arts Club

2. Changing gallery shows at the John
O'Lague Galleria, the Green Shutter | 10,000+ | unknown
Gallery, the Chamber of
Commerce, and the Hayward

Senior Center
3. Annual Open Studios Tour 3,000 “unknown
4, Artist receptions at the four galleries | 1,500 unknown
5. Artist in Action and Speakers’ 500 unknown
: Bureau programs

3d. Organization Overview

1. Number of years providing service 27 Years

to Hayward residents
2. TotalFY2011 - $_45.054.00
Organization Expenses. )
3. Non-City Funding: 20,054.00, 45%
$ 7 % of funding, other than City fund -
4. Type of clientele served by 1. Hayward residents of all ages, income levels
_organization's events (youth, aduilts, and ethnic backgrounds.
low-income, etc) 2. The underserved, especially seniors.

3. Other arts organization, artists and students.

FY 2011 City of Hayward, Communily Promotion Program _ Page G of 9
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3e. Location of Organization’s Events

Page 33 0f 142

1. Listthree largest Hayward event locations (Street Address, City, and Zip Code)

Commerce

Event | Location
Summer Street Parties and Light

A Up the Season, in collaboration Hall
with the Hayward Chamber of

B Street from Foothill Blvd. to Hayward City

Hayward, CA 94541

John O'Lague Galleria

Hayward City Hal

B. 777 B Street

' . _| Hayward, CA 94541
Green Shutter Gallery | 22654 Main Street

C. | Hayward, CA 94544

‘3. Fundralsing Efforts

Month / Year

Type

$ Raised

11/09

‘1 A member bequeathed money to

local arts organizations; others
dropped out, but HAC followed
the process for over two years,
and was impressively rewarded.

20,135,

2009

Membership

$4,735.00

10 /2009

Fall Arts Extravaganza (Open
Studio)

$270.00

FY 2011 City of Hayward, Community Promotion Program ‘ Page 7 of 9
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Part 5: Official Grant Application Signature
AUTHORIZED REPRESENTATIVE

Gail Lundholm, President Hayward Arts Council
Typed Name

- JM o@%ﬂzféf/

Signature

© March 1, 2010
Date

Note: The application must be signed by an officer or authorized representative of the
applying organization.

For City Staff Use Only

Date Application Received: _

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotion Program , Page 9 of 9



 ExhibitB _ ' - Page 410f 142

' FY 2011
Community Promotions Program |

Hayward Municipal Band




Exhibit B | | , Page 42 of 142

- HEART GF THE BAY

Part 1: Application Summary

1a. Organization Contact Information

Organization HAYWARD MUNICIPAL BAND
a. Name '
b. Address 8130 Surrey Lang
Qakland, CA -94605
¢. Organization Website | www. HAYWARDMUNICIPALBAND.COM

a.  Name - Loiita 'Mo;'eﬂi, Manager

b. . Phone Number 510-569-8497

c. Email | ' ' Imorelli8130@sbcglobal.net

d.  Mailing Address | 8130 Sutrey Lane
Oakland, CA 94605

FVY 2011 Citv af Havward Commuanity Promatian Praoram Paoca? nf 19
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HEART OF THE BAY

1b. Organization Expenses and Grant Request

1. Total organization expenses.for FY 2011 $19,009.00

2. Requested City Grant Amount for FY 2011 $18,509.00 This amount
comes to $10.83 per hour
for the 6 concerts and
rehearsals.
Salaries funded 100% by

3. % of organization’s expenses funded with City funds the City of Hayward

: ) ‘ ‘ Music purchased with City

= (City grant) / (Organization expenses) ' .| Funds and personal funds.
%

4, Amount of last grant given by the City (FY 2010) . 1 $16.533.00

JEmployee Name/IaEpartnienty: A s JOEHbUS Corith
1, Joanne Burkman and all personnel in the anager’s Hours unknown.
office. Joanne reccives programs weekly from Lolita Morelli by
Email. ' :

She then types and prints programs.

2. Daniela Keefer of HARD designs, prints and mails . postcards | HARD cost unknown.
to over 1200 homes by mid May. HARD also maintains the Band Manager donates
Band Stand and grounds in Memorial Park and provides staffto | time to help to keep the
assist before, during and after each concert. ‘mailing list current by

FY 2011 Citv af Havward Cammonitv Pramaotinn Peacram Paoe I nf 17
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CITY o F

HAYWARD

HEARY OF THE BAY

Contmual updating of mailing lists is done by Band Manager and adding, deleting and

sent to HARD correcting names and
addresses.
3. With the help of David Korth, the band now has a storage room | At present use of storage
and rehearsal area at the Fairway Park Baptist Church, The - room and rehearsal area is
closing of Centennial Hall is a GREAT LOSS to the band. being donated by Pastor
3. : ‘ ' Eldred. Band Manager
_ personally donated $100 to .
_ : church.
4.Park rangers routinely patrol park before, during and after 4. Cost unknown
concerts '

FY 2011 Citv af Havward Cammnnite Pramatinn Proaoram _ Paoad nf l")
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HAYWARD

HEART OF THE BAY

Part 2: Eligibility for Grant

2a. Check one eligibility criteria for the organization.

Promote Economic Development in the Hayward via;

U 'Promoting the arts.

X Promoting cultural diversity,

Q Other Community Promotion efforts.

2b. Top five ways the organization contributes to the criteria selected above,

Band Concerts celebrate Cultural Diversity in a joyous maniner. On every concert
L one hears compositions of various ethnic and racial groups as well as music from
the early 1700°s to present day. This great variety of music is enjoyed by all who
hear it.

Band Concerts, by their very nature promote the arts to all ages, ethnic groups,
2. economic, educational and social levels. Through its diversity, music appeals to
 and unites all cultures.

.“Music is one of the things, like the ability to laugh, that has kept mankind going
3. for thousands of years.” Charles Schultz

“In music is found the deepest communicative bond of all mankind, linking age to
4, age and man to man.” Mark Hatfield

*"MUSIC IS WHAT UNIFIES” Seu—ma-tsen Chinese Philosopher

BY 2011 ity nf Havward Cnmmmity Pramation Prooram Paor 5§ nf 17
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C1.TY OF

HAYWARD

o HEART OF THE BAY
Part 3:- Organization Description

* 3a. Brief description of organization.

‘The Hayward Municipal Band has been a part of the history of the City Hayward since it was

| started by two city employees, Tony Nunes and Ed Mendonca in 1957. In addition to 53 years
of Sunday concerts in the park, the band has performed at many patriotic and community
functions. Memorial Day Services at Lone Tree Cemetery are greatly enhanced each year by the
band performing quality inspirational and patriotic music.. The band, under the direction of -
Tony Morelli, had been enthusiastically enjoyed by large audiences from 1960 through the 1997
season. After Tony’s sudden death in Feb 1998, the band has continued under the direction of
Tony’s daughter, Kathy Morelli Maier, who had served as the band’s assistant conductor since
'| 1977. The band tmembers enjoy pfaying under Kathy’s ditection, and the large audiences, 350 to
500 each Sunday, attest to the quality and variety of the music with their continued support.

The Hayward Municipal Band is made up of 40 professional caliber musicians, ranging in age
frorii late téehs to mid 80°s. May tiave besh with' the batid for a 1otip tiine, Qiiality musis is
enjoyed by families with small children, young adults sitting on the grass and senior citizens who
‘bring foldirig ¢hiaits. Somié Have atterided the coricerts for 40 or more years. Freqitently audience
members sing along or clap their hands to the thythms. Our tradition of ending each concert with
“The Stars and Stripes Forever” brings meany to' their feet to dance or march. Everyone is made
welcome and comfortable attending these FREE concerts.

3b. Top five organization goals (list in priority order).

To bring professional quality band concerts to all who attend

To bring joy, happiness and exposure of a wealth of music literature to everyone
2. in our audiences by including music of great composers, and contemporary and
moder composers. .

" | FREE concerts unite everyone in a community. Because of the variety of our
3. programs, people of all ages, races and educational levels find joy and emotional
release and support as they participate at our concerts,

BY 2011 Citv of Havward Cammunitvy Pramntian Praoram Paoe 7 af 17



Exhibit B _ | " Page 470f 142

CrT Y GF

HAYWARD

. HEART OF THE EAY .
New and younger members of our audiences will be exposed to types of music
4. they will otherwise never hear.

Members of the band feel satisfaction with the applause, and at intermission and
5. the end of the concert when those in the audience tell them w1th great joy, how
much the music has meant to them. .

FV 2011 Citv of Havward Commnnity Pramatinn Prooram Paca & nf1?
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TY

HAYWARD

HEART OF THE EA‘I’
_3c. Top five organization events (list most attended events first).

IEsider
L. Yearly Memonal Day observanoe at -Total of Over 600 | unknown
Lone Tree Cemetery
2. | Sunday Concerts at the Bandstandin | 350 to 500 Unknown guess
Memorial Park June 20, 27, July 4, 18 35%
11, 18,25
3 Approximately 65% on the mailing list
' are Hayward residents,
4,
5.
3d. Organization Overview
1. Number of years providing.service.to" 33 Years

Hayward residents

2. Total FY 2011
Organization Expenses:

$19005.00._This is $500 more than was requested

for the last two seasons, In 2008 we were awarded
$18,370 and in 2009 we received $16,533. The
extra $500 this year is to help us to buy music for
which we had no funds for two years.

3. Non-City Funding
$/ % of funding, other than City
fund

Individual musicians have donated music over the
years. __We also borrow music. s %

4. Type of clientele served by
orgamzatlon s events (youth adults, low-
income, etc)

1. Sez 2B and 3A and 3B above

2,

FV 2011 Citv nf Havward Cammunity Pramntinn Prooram
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"HEAKRT OF THE BAY

3.

ent | Location
Hayward Memorial Day Services | Lone Tree Cemetery
A. : 24591 Fairview Ave..
Hayward, CA 94542
6 Sunday Concerts on the Tony Hayward Memorial Park
B. Morelli Bandstand 24176 Mission Blvd.
Hayward, CA 9454
C.
3f, Fundraising Efforts

/ B
/ $
/ $

RV 011 Citv af Havward Cammunity Promntion Prooram Pace 10 nf 17
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HAV\»&A RD

HEART OF THE B8AY

* Part 8: Official Grant Application Signature
AUTHORIZED REPRESENTATIVE

Lolita Morelii

Typed Name

Signature

March 1, 2010
Date

Note: The application must be signed by an officer or authonzed represenranve of the applying
" organization, :

For City Staff Use Only

Date Application Received:

Note: Late applications will not qualify for funding consideration,

BY 2011 Citv of Havward Coammnnity Pramation Praoram Paoe 17 af 17
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cC1TY OF

HAYWARD

HEART OF THE BAY

part 1: Application Summary

ia. O_rganization Contact Information

1. Organlzation Name, Address and Webslte

TPacific Chamber Symphony

Organization | 1155 East 14th Street, Suite 215
a. Name San Leandro, CA 94577

b. Address

www PacificChamberSymphony.0tg
¢.  Organization Website :

2:Maln organizational contact-

Tawrence Kohl
a. Name

510-352-3945

b. Phone Number

[awrencg.Kohl@hotmail.com
c¢. Email

e

1155 Hast 14th Street, Suite 215
d Mailing Address San Leandro, CA 94577

£Y 2011 City of Hayward, Community Promotion Program page 20f9 -
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CITY OF

HAYWARD

HEART OF THE BAY

~ 1b. Organization Expenses and Grant Request

FY2011
{uly 1, 2010 = Jurie 30, 2011)

1. Total organization expenses for FY 2011 $190,600

2. Requested City Grant Amount for FY 2011 $9,172

3. % of organization’s expenses funded with City funds
% 4.81

= (City grant) / {Organization expenses)

4. Amount of fast grant given by the City (FY 2010} 85,627

Eniployee Name/Departiént _~~ . - |#otHours Contributed

1. Penelope Turgeon 20 hrs/wk

FY 2011 City of Hayward, Community Promotion Program Page 3 of 9



- Exhibit B Page 56 0f 142

CITY OF

HAYWARD

HEART OF THE BAY

Part 2: Eligibility for Grant

2a. Check one eligibility criteria for the organization.

Promote Economic Development in the Hayward
via: '

[ Promoting the arts.

o Promoting cultural diversity.

D Other Community Promotion efforts.

2h. Top five ways the organization contributes to the criteria selected above.

The small ensemble “Music is Fun!” assembly program teaches basic

1. musical concepts to elementary school children through a themed
program. The assembly introduces the acoustical concepts; explaining in
depth such concepts as vibration and waves, pitch, timbre, attack, volume,
intensity, overtones, tones verses noise, etc. With music from different
countries we also cover an important aspect of our diverse culture as
expressed in classical music. For many children this is their first exposure
to classical music. :

Children learn to listen, appreciate, and enjoy the self expression and self
2. confidence that the performance of music offers.

Inspired children bring home to their families their positive experience -
3. with live classical music and thus encourage families to appreciate the art
form. : ' :

The program inspires children to want to learn more about music and thus
4, helps the instrumental programs in recruiting students into their classes to
learn instruments and become part of the school ensembles.

The educational package helps teachers teach these concepts with practical
5. activities.

EY 2011 City of Hayward, Community Promotion Program Page 4 of 9
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CITY OF

HAYWAR D

HEART OF THE BAY

Part 3: Organization Description

3a. Brief description of organization.

Pacific Chamber Symphony is dedicated to performance of music for chamber orchestra,
The vast repetoire ranges from Bach to music written by living Bay Area composers.
PCS has a season of 3-5 concerts sets with performances in San Francisco, Napa,
Alameda and Contra Costa counties. Since 1989 PCS has performed over 400 different
works in over 500 appearances.

PCS has been invited to perform for significant occasions and was chosen to perform for
the United Nations’ 60% Anniversary World Concert Celebration held at June 2005 at
Grace Cathedral. A major aspect of our mission is our educational programs. Our
educational program has brought classical music to over 200,000 children through full
orchestra concerts for kids, maestro visits to schools classes, small ensemble school
assembly programs, master classes, and training in our Tri-Valley Youth Orchestra.

3b. Top five organization goals {list in priority order).

Maintain and grow our support for the Music is Fun! Assembly program
1. - | tobe able to reach more Hayward schools. :
Provide clinics for music students.
2,
Offer family concert(s) open to the public.
3. .
Offer a school assembly full orchestra concert for children.
A,
Enlarge the board of directors.
5. :

FY 2011 City of Hayward, Community Promotion Program Page 5of 9
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cCiITY OF

HAYWAR D

HEART OF THE HAY
3c Top five organization events (list most attended events first).

| Event - R # of Hayward # of non-Hayward
: ' L residents that residents that
L C .- oo |participate | participate - .
1 Music is Fun Assembly program 550 0
| East Avenue Elementary School :
2, Music is Fun Assembly program 146 0
| Markham School : :
3, - | Music is Fun Assembly program 139 0
, Paith Ringgold School -
4, Music is Fun Assembly program 774 0
Cherryland Elementary School
5. Music is Fun Assembly program 354 0
John Muir Elementary : _

3d._0rganizatioﬁ Overview

1. Number of years providing service to 17 Years
Hayward residents

2. Total FY 2011 ' $190,600.00
Organization Expenses:

3. Non-City Funding: . $129,127.00
$ / % of funding, other than City 67.75 %
fund '
4, Type of clientele served by 1. Elementary School Children
organization’s events (youth, aduits, low-
income, etc) 2, Music Students

3. Low income schools

-FY 2011 City of Hayward, Community Promotion Program Page 6 of 9
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¢Ci{TY OF

HAYWARD

HEART OF THE BAY

3e. Location of Organization’s Events

Page 59 of 142

1. List three Iargést Hayward event Io;&ationi (Stregt'Ad&ress, City, and Zip Code}
Event Tiocation _ | —
Music is Fun Assembly program | East Avenue Elementary School

A 2424 East Ave. Hayward, CA 94541
Music is Fun Assembly program Markham School

8. - - | 1570 Ward Street Hayward -

Music is Fun Assembly program | Faith Ringgold School

C. 1570 Ward Street Hayward

3f. Fundraising Efforts

;'ﬁ$f!iial§'§g. c

Mo“th/ Year TVPB

$ 3,500

: Private Soiree Pundraiser
09/09 ‘
Private Soiree Fundraiser $ 2,500 (est.)
03/10 ' |
Private Soitee Fundraiser $ 4,000 (est.)
05 /10 '

FY 2011 City of Hayward, Community Promotion Program

' Page 7 of 9 7
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CITY OF

HAYWARD

HEART OF THH BAY

Part &; Officlal Grant Application Slncﬂuré
AUTHORIZED REPRESENTATIVE _

I.gwrehc:e Kohl, Music Director/ CEO

Typed Nam

ISy

Sighature

3/172010
Date

Note: The application must be signed by an officer or authorized represenfative
of the applying organization. -

For City Staff Use Only

Date Application Received:

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotion Program Page 9 of §
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CI1TY CF

HAY\WARD

HEART OF THE BAY

Part 1: Application Summary

1a. Organization Contact Information

Organization _ Hayward Arfs CouncilfHUSD Music Festival
a. Name 22654 Maln Street
b.  Address Hayward, Ca 94541
¢.  Organization Websi'te www haywardarts.org

a. Name G;lil Lundholm / Milt Bowerman
b Phone Number - |sosram
¢. Emal | Gala05@peoplepc.com / mitmab@sbeglobal net
d.  Malling Address P.0. Box 55881
Hayward, CA 94545-0881

FY 2011 City of Hayward, Community Promotion Program ‘Page 2 of 9
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HAYWARD

1b. Organization Expenses and Grant Regquest

7 FY 2011
(July 1, 2010 — June 30, 2011)

1. Total organization expenses for FY 2011 | - | $7,000.00
1 2. Requested City Grant Amount for FY 2011 $7,000.00
3. % of organization’s expenses funded with City funds | 100%

| = (City grant) / (Organization expenses)

| 4. Amount of last granit given by the City (FY 2010) ' 1$6,620.00

List names of staff members who assist the organization, and the #
of hours they contribute {example, city managet’s office, police
| department, building mgmt). '

Employee Name/Department # of Hours Contributed

1.Milt Bowerman ' ‘ 200 hours Contributed
12

3.
1 4.

FY 2011 City of Hayward, Community Promotion Program Page 3 of 9
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cCITY

HAY\W/\RD

HEART QOF THE BAY

~ Part2: Eligibility for Grant

2a. Check one ellgibility criteria for the organization.

Promote Economic Development in the Hayward via:

X Promofing the arts.

(d  Promoting cultral diversiy.

[ Other Community Promotion effrts.

2b. Top five ways the organization contributes to the criteria selected above.

1. | Over 300 music students from HUSD exhibit all the musical elements leamed
in the classroom by performing for their parents and Io;:al community.

2. They reinforce the dally curriculum taught at the area schools by meeting state and district
performance standards at a local professional venue.

Provide an opportunity for the members of the communily to attend a performance by the
3. students to fully appreciate and understend their musical efforls and successes.

: Students have an opportunily to rehearsaliperform under the direction of a highly acclaimed
4, professional conductor from our focal area and leam from thelr expertise as a conductor.

Helps promote the preparation of the musical pursmts for such events as solo and gnsemble
5. fostivals and stale honor bands.

FY. 2011 City of Hayward, Community Promotion Program Page 4 of 8
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CI TY

HAYWARD

HEART OF THE BAY

Part 3: Organization Description

3a. Brief description of organization.

The HUSD Band Festival is but one facet of the Hayward Arts Council Music Programs and is one of the
annual musical groups that has been sponsored by the Hayward Arts Council for the past 10 years.

3b. Top five organization goﬁls (Iist. in priority order).

To provide.additionai support to the HUSD music directors In thelr endeavors to maintain a
1. quality music program.

To provide opportunilies for music students to achieve their highest musical standards as
2. possmle

| To provide the students with an avenue to develop their involvement in the
3. performing arts.

- HUSD Band Festival is committed to the concept of maintaining groups that

4, encourage those who do not have career plans in music to-develop the aesthetic
self in addition to the academic self.

To provide an opportunity for students from all HUSD schools to work together towards a
5. common performance goal.

FY 2011 Clty of Hayward, Community Promotion Program , Page 5 of9
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HAYWARD

Page 74 of 142

provides onhe performance at
Chabot College annually.

Event # of Hayward # of non-Hayward
residents that rasidents that
' : participate participate
1. The H U S D Band Festival 2,500 unknown

3d. Organization Overview

1. Number of years providing service 17 Years
to Hayward residents '

fund

$ / % of funding, other than City

2. Total FY 2011 $_7.000.00
Organization Expenses: S
3. Non-City Funding: $0, 0%

low-income, etc)

4. Type of clientele served by
organization's events (youth, adults,

scholarships

1.Clientele refiects the diversity in Hayward

2.Promote youth by awarding them with

3.Program accepts all social economic strata.

FY 2011 City of Hayward, Community Promotion Program

Pag_e 6of9
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HAYWARD

3e. Location of Organization’'s Events

i. List three largest Hayward event locations (Street Address, City, and Zip Code)

Event

Location

Hayward Unlfled School District | Chabot Performarnce Arts Center
A Band Festival

3f. Fundraising Efforts

Month / Year

Type

$ Raised

None

FY 2011 Cliy of Hayward, Community Promotion Program Page 7 0f 9
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LRI

HAYWAR D

n:.‘l.HT S F T HE ORAY

Part 5: Official Grant Application Signature

AUTHORIZED REPRESENTATIVE

Milt Bowerman, Music Coordinator Hayward Arts Council
Typed Name '

W%W%\/

Signature

Match 1, 2010
"Date

Note: The application must be signed by an officer or authorized representative of the applying
_ organization.

For City Staff Use Only-- -

Date Apﬁlication Received:

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Comnunity Promotion Program ' Page 9 of 9
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cC1 TY OF

HAYWARD

HEART ©F THE BAY

Part 1: Application Summary

‘1a. Organization Contact Information

1 Ofgahization'-Name, Address and Website

Organization : s :
a. Name : South Hayward Lions
b. Address 595 Cherry Way
' Hayward, CA 94541
¢.  Organization Website | n/a

'2';"“’:"5"," §ig§ﬁ}zéti'onal'cohtact- .

a. Name Rich Essi

b. Phone Number 5105278;2079

c.  Email ReesérZB@sbcglobal.net |
d. Mailing Address- : Same as above

FY 2011 City of Hayward, Community Promotion Program Page 2 of 9
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ClTY OF

HAYWARD

HEART OF THE BAY

1h. Organization Expenses and Grant Request

FY 2011
{luly 1, 2010 - June 30, 2011)

1. Total organization expenses for FY 2011 $5,774
2. Requested City Grant Amount for FY 2011 $5,774
13, %of 'organizétion's expenses funded with City funds
100%
= (City grant) / (Organization expenses)
4, Amount of last grant given by the City {FY 2010) $5,774
| Emplovee Name/Department ' e . | # bf'chrs Cbnt'l'ih:llté‘d_
1. nfa nfa
2.
3.
4,

FY 2011 City of Hayward, Community Promotion Program Page 30of 9
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C1TY OF

HAY\WAR D

HEART OF THE BAY

Part 2: Eligibility for Grant

2a. Check onge eligibility criteria for the organization.

Promote Economic Development in the Hayward via:

D Promoting the arts.

D Promoting cultural diversity.

M Other Cdmmunity Promotion efforts.

2b. Top five ways the organization conitributes to the criterla selected above.

X,

1. An annual celebration of our freedoms on independence Day - July ",
2, Provide entertainment, food and games for kids and adults.
3. | Free to seniors and veterans.

4, Volunteers are used from various non-profit nrgamzatlons and they are
reimbursed for their help.

5. Flyers are distributed showing the event is sponsored by the City of Hayward and
the South Hayward Lions Club.

EY 2011 City of Hayward, Community Promotion Program Page 4 of 9



Exhibit B | | | Page 87 of 142

HA

HEART OF THE BAY

Part 3: Organization Description

3a. Brief description of organization.

South Hayward Lions’ members are from the City of Hayward. We are a non-profit organization
| that supports and/or provides equipment to the Lions’ Blind Foundation, HARD's Sorensdale
Center and “Special Kids” day {sponsored by the Atameda County Lions). The foundation also
collects and sends used eye glasses overseas to help those living in impoverished areas.

3b. Top five organizaﬂon goéls (fist in priority order).

1 We support the Oakland Blind Center which offers a range of accredited and
non-accredited education and tralning programs for the benefit of people who
are blind or who have low vision.and people who live with, support, and/or.work
with people who are blind or who have low vision, '

2. We support HARD's Sorensdale Center for the Developmentally Disabled by
providing all supplies needed for their Annual Thanksgiving Luncheon & Holiday
Boutique. The South Hayward Lions Club has supported this organization for the
past 39 years. '

3. We supply equipment for the Alameda County Lions Day at Brentwood for the
- | “special Kids” day. This free event provides an opportunity for those with
developmental and physical disabilities to meet, eat and enjoy a day created
especially for them.

4, Low income families apply to us for reimbursement of the cost of glasses through
Lens Crafters in Hayward. '

5. We collect and send used eye glasses overseas to help those living in poverty.

FY 2011 City of Hayward, Community Promotion Program Page 50f9
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CI1I TY OF

HAYWARD

HEART OF THE BAY

3c. Top five organization events (list most attended events first).

Page 88 of 142

Event. | #of Hayward | #of non-Hayward
. | residentsthat . residents that
‘ 7] participate ‘participate
Faurth of July Event at George Weeks
1. Park ~ Beginning this year, the event | 2,000 600
.will be held downtown Hayward
| across from BART. Sean Brooks,
Economic Development Manager, is
assisting the South Hayward Luons
Club with this move.
2.
3.
4,
5.
3d. Organization Overview
1. Number of years providing service to 47 Years
Hayward residents '
2, Total FY 2011 $ 5774
Organization Expenses:
3. Non-City Funding: $_000 ,_00%
$ / % of funding, other than City :
fund
7 1. Youths
4, Type of clientele served by 2. Seniors
organization’s events {youth, adults, low- | 3, Veterans
FY 2011 City of Hayward, Community Promotion Program Page 6 of 9
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HAYWARD

HEART OF THE BAY
[ income, etc) | 4. Low Income Familles ]

3e, Location of Organization’s Events

1. List three largest Héyw;ird event locations {S__tl'_'éet"ﬁ;t'{d_rés:s,_.Cif_y} and Zip Code)

' EventA ' : Location -

A, Fourth of July Celebration George Weeks Park - Beginning this year, the
' event will be held downtown Hayward across
from BART. Sean Brooks, Economic Development
- ' ' - | Manager, is assisting the South Hayward Lions

: Club with this move.

C.
3f. Fundraising Efforts
Month/Year [Type - < - . [SRased T
/ 2010 Hayward Community Promotional $_ 5774
Grant
/ 2009 Hayward Community Promotional $__6.416
Grant -
/2008 . | Hayward Community Promotional S_6464
Grant -

FY 2011 City of Hayward, Community Promotion Program Page 7 of ©
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"HAYWARD

HEART OF THE BAY

Part 5: Official Grant Application Signature

AUTHORIZED REPRESENTATIVE

Rich Essi
Typed Name

Signature

February 23, 2010
Date

Note: The application must be signed by an officer or authorized representative of the applying
organization.

e For City Staff Use Only

Date Application Recelved:

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotlon Program Page 9 of 9
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HAYWARD

HEART OF THE BAY

Part 1: Application Summary

" 1a. Organization Contact Information

1. Orzanizafior_l Name, Address and Website

Organization Youth Orchestra Of Southern Alameda County
a.  Name . (Y.O.S.A.C.) .
b.  Address P. O. Box 3970 Hayward, CA 94540
c.  Organization Website WWW.yosac.org

2. Maln oménizatloh_al contar.f

a. Name Vincent Lee

b.  Phone Number 510-464-7579 (W)

. Email | | | Viee194546@aol.com, viee@bart.gov
d. Mailing Address | /P. 0. Box 3970 Hayward, CA 94540

FY 2011 City of Hayward, Community Promotion Program Page 2 of 2
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CI1 TY OF

HAYWARD

HEART CF THE #8AY

1b. Organization Expenses and Grant Request

FY 2013
{luly 1, 2010~ June 30, 2011)

1. Total organization expenses for FY 2011 33,900
2. Requested City Grant Amount for FY 2011 $4,800
3. % of organization’s expenses funded with City funds 14%

(City grant) / (Organization expenses)

4. Amount of last grant given by the City (FY 2010) 4,780

Llst names of staff member who asslst the organizatuon. and the
# of hours thev contribute {exainple, cltv manager’s off:ce. o
pullce denartment bullding mnmtl : .

_Emp[m@g Namemepan;mgnt | tof Hours Contributed

1.

" BY 2011 City of Hayward, Community Promotion Program ' Page 3 of 3
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HAYWARD

HEART OF THE BAY

Part 2: Eligibility for Grant

2a. Check one eligibility criteria for the organization.

Promote Economic Development in the Hayward via:

,ﬁ Promoting the arts.

D Promoting cultural diversity.

D Other Community Promotion efforts.

2h. Top flve ways the organization contributes to the criterla selected above.

Every year, YOSAC invites school music teacher, students and families to open
1. concerts that are free of charged to the public. The concerts are held in the
Hayward areas, usually at the theater of Cal State University East Bay or at the
Castro Valley Center of the Arts. ' '

YOSAC offers a youth orchestra program that includes three muslc groups for
2. students of age 6 though 18; with skill level from beginning to advanced
orchestra level. Tuition is reduced for all students who reside in the City of
Hayward, and scholarship are offered to family in financially difficuit situation.

3. YOSAC's student tuition is the lowest in the area, together with the centralized
location in the Bay Area; YOSAC's music program Is easily accessible and available
to students from Hayward and all neighboring communities of different cuitural,

soclal and economic backgrounds.

The conductors and the Board members of YOSAC work with schaol music
4, teachers whenever possible to help improve students’ music skills and promote
school music program..

Whenever opportunity arises, YOSAC's young musicians have performed in local
5. schools, shopping centers; at seniors’ home and other community events.

FY 2011 City of Hayward, Cbmmunity Promotion Program - Page 4 of4
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HEART OF THE BAY

Part 3;: Organization Description

3a, Brief description of organization,

The Youth Orchestras Of Southern Alameda County (YOSAC) is a non-profit 501{c)(3}
organization founded in 1986 in the City of Hayward, County of Alameda. By mid 1990s,
YOSAC has grown to six string groups of different music skill levels for students of ages 6 to
18. We have been maintaining 140 to 180 students in the past, but in recent years,
students have down to around 70 and we now have three student string groups. We are
still trying to maintain our traditiona! high standards, and hold weekly rehearsals during
school months by using the classrooms in focal public school and Cal State University East
Bay. Every year, we hold three free concerts; and over the years, we have offered
volunteer service to Zucchini Festival, Art and Wine Festival, and held join concert with local
high schools. [n addition, whenever opportunities arise, small groups of YOSAC's students
often play at senior center, community events and school functions.

Besides the part time conductors and one part time manager, all day-to-day activities and
decision making are by the non-paying volunteering parents and Board members.

3h, Top five organizatibn goals {list in priority order).

The long term and broad goal of YOSAC is to promote music and make music
1. learning opportunities available to student families in Hayward and nearby
communities.

Working with school music teachers to augment the music programs in all public
2. schools.

Support various music and culturat activities in the community; promote
3 orchestra music experience in the City of Hayward and all nearby communities.

FY 2011 City of'Hayward, Community Promotion Program : Page 5 of 5
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o C1TY ©F
-  HEART OF THE BAY
3¢. Top five organization events (list most attended events first).

Event ' # of Havward # of non-Havward
residents that residents that
- mllxa i ' i ll e —
1. Three free concerts each yearat the | 100 eachof the | 300 each of the
theater of Castro Valley Center of Arts | three concerts three concerts

or Cal State University East Bay ; all
concerts are performed by all YOSAC

student musician groups.

2, Weekly student music rehearsals 20 every week 70 every week
using classrooms of Cal State East Bay
and Hayward public school.

3. When opportunity arises, YOSAC's varies varies

young musicians have performed in
shopping centers, at seniors’ home,
festivals......etc. '

4,
5.

3d. Organization Overview

1. Number of years providing service to

Hayward residents , —24 . Years
2. Total FY 2011
Organization Expenses: 433,200
3. Non-City Funding: .
~ § /% of funding, other than Gity | $-29100-  86%
fund
4. Type of clientele served by 1. youth, families and friends of music students
organization’s events (youth, adults, low- | 2, school music teachers
| iIncome, etc) 3. general public who are interested in orchestra

music

FY 2011 City of Hayward, Community Promotion Program Page 6of 6
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C1 TY OF

HAYWARD

HE'AHT OF THE BAY

3a. Location of Organization’s Events

1. List three largest Havward event locations (Street Address, Citv. and Zip Code)

Event ' Location
Three open concerts each year Castro Valley Center of Arts
A : ' or '
Cal State University East Bay Theater :
25800 Carlos Bee Blvd, Hayward, CA 94542 |
Weekly student music rehearsals Cal State University East Bay classrooms
B. 25800 Carlos Bee Blvd. Hayward, CA 94542
' And
Bret Hart Middle School ‘
1047 £St, Hayward, CA 84541
C. |
3f. Fundralsing Efforts
'MQnt_h'l Year | Twpe - - L Raised _
9/2009 — Private donations
10/2010 - - $ 850,
expect $1,600 for whole year.
3/2009 Alameda County Arts Fund
$ 500
/ S

FY 2011 City of Hayward, Community Promotion Program ' Page 70of 7



Exhibit B | ' Page 102 of 142

cCITY OF

HAYWARD

HEART OF THE BAY

Part 5: Official Grant Application Signature

AUTHORIZED REPRESENTATIVE

Vincent Lge
Typed Name

Signature

Mowel. 3 _20(o

Date

Note: The application must be signed by an officer or authorized representative of the applying
organization.

For City Staff Use Oniy

Date Application Received:

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotion Program Page 9 of 9
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cCILTY

HAYWAR D

Part 1: Application Summary

1a. Organization Contact Information

HEART OF THE BAY

Page 104 of 142

1;:Org5niza§ion Name, Address and Website

Organization
a. ~ Name
b. Address

Hayward Zucchini Festival
595 Cherry Way
Hayward, CA 94541

¢.  Organization Website

www.haywardzucchini.com

2, Maln organiuational contact

a. Name

Rich Essi

b. Phone Number

Office: 510-278-2079
Cell: 510-604-9466
Fax; 510-276-2979

¢. Email

Reeser23@sbcglobal.net

d. Mailing Address .

| P.O. Box 247

Hayward, CA 94543

FY 2011 City of Hayward, Community Promotion Program

Page 2 of 9



Exhibit B ‘ Page 1050f 142

cCI1 TY ©OF

HAYWARD

HEART OF THE BAY

1b. Organization Expenses and Grant Request

| Y2011
| {July 1, 2010 -June 30, 2011}

1. Tota! organization expenses for FY 2011 ' $109,412

2, Requested City Grant Amount for FY 2011 $ 20,000

3. % of organization’s expenses funded with City funds

18.3%
= (City grant) / {Organization expenses)
4, Amount of last grant given by the City (FY 2010} $ 1,300
{
police'department buﬂdmg mgmt)
"Emplﬁyee Name/Department 7 | #of Hours Contributed :
1. nfa _ ' ’ ‘nfa
2.
3.
4,

FY 2011 City of Hayward, Community Promotion Program Page 3 of 9
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CITY OF

HAYWARD

MEART OF THE BAY

Part 2: Eligibility for Grant

2a. Check one eligibility criteria for the organization.

Promote Economic Development in the Hayward via:

D Promoting the arts.

D Promoting cultural diversity.

. M Other Community Promotion efforts.

2b. Top five ways the organization contributes to the criteria selected above.

1. Promote the City of Hayward by advertising the festival in Newspapers, Radio,
TV, Magazines, Banners and Flyers.

2. Support non-profit/charities by utilizing members as volunteers and reimbursing-
their organization for their services.

.3 ‘Community Circle participants highlight their services to the City and surrounding
communities. '
4. Promote local musiclans, dance groups, crafters and food vendors. Provide an

accessible, affordable outlet that draws diverse elements of the community
together and inspires creative experiences through the arts and crafts.

5. Provide a low cost fun filled weekend of entertainment, arts, crafts and food for
residents of Hayward and the surrounding communities.

FY 2011 City of Hayward, Community Promotion Program Page 4 of 9
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HAYWARD

HEART OGF THE BAY

Part 3: Organization Description

3a. Brief description of organization.

The Hayward Zucchini Festival has been the largest annual attraction in Hayward for the past
27 years, The former Mayor of Hayward, Alex Giuliani, started the Festival as a way to benefit
the non-profits/charities in the area. We have continued his efforts and expanded upon them.
| The Festival provides two days of entertainment, arts, crafts and food in a fun family oriented

atmosphere.

The City of Hayward, and retail establishments in the surrounding area, benefit from this event
through a boost in retai! sales and Increased sales tax revenue. The Hayward Zucchini Festival
is ane of the only events on the Community Promotional Grant Program that brings in a large
amount of sales tax revenue to the city’s coffers. Theincome generated by local non-profit
groups, charlties, artists and performers at the annual Hayward Zucchini Festival also helps to
strengthen the local economy. '

3b. Top five organization goals (list in priority order).

| Provide funding for non-profits/charities who would not otherwise be able to
1. -| continue their operations without this annuaf event.

Promote the City of Hayward and enrich the lives of those attending by providing
2. -| a fun filled weekend of entertainment, arts, crafts and food entertainmentina

family oriented atmosphere.

Promote local musicians, dance groups, crafters and food vendors. Provide an
3. accessible, affordable outlet that draws diverse elements of the community
together and inspires creative experlences through the arts and crafts.

. The exposure of the musicians, and especially the children who participate with
4. the help of thelr dance studios, enriches the community.

Provide the City of Hayward with an additional source of sales tax revenue
5. resulting from a sales boost to retail establishments In the surrounding area.

FY 2011 City of Hayward, Community Promotion Program Page 5 of 9
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HAYWARD

HEART OF THE BAY

3c. Top five organization events (list most attended events first).

Page 108 of 142

Event - .#_6f_Haywafd # of non“Hayward
residents that | residents that -
. . - . - | participate | participate -
- 1 1986 Hayward Zucchint Festival 18,000 10,000
2. 1984 Hayward Zucchini Festival 15,000 6,000
3. -1 2007 Hayward Zucchini Festival 10,000 10,000
4, 2008 Hayward Zucchini Festival 10,000 10,000
5. 2009 Hayward Zucchini Festival 8,000 8,000
, : .Attendance has Polls taken indicate
declined dueto a attandeas were 50%
slowing economy Hayward residents
and lack of major and 50% non-
Sponsors residents
3d. Organization Overview
1. Number of years providing service to _ 28 _ Years
Hayward residents '
2. Total FY 2011 $ 109,412
Organization Expenses:
3. Non-City Funding: $_4700 , 25%
5 / % of funding, other than City
fund
1. Youth 5. Families
4. Type of clientele served by 2. Adulits
organization’s events (youth, adults, low- | 3. Senlor Cltizens
income, etc) 4. Low Income
Page 6 of 9
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cC1 TY OF

HAYWARD

HEART OF THE BAY

_3e. Location of Organization’s Events

Page 109 of 142

4. List th‘r;é.grl;{rhgés't.l-laywar.d _gﬁént Iqt:atibni__(Sirqet_A_d,dl_fes_s,'City, and Zip Code)

Everit '

- Location

A Hayward Zucchini Festival

Kennedy Park
19501 Hesperian Bivd.
Hayward, CA 94541

B. All events are held at Kennedy Park

3f, Fundralsing Efforts

Mailing letters, phone calls and

Throughout
the year internet postings offering
sponsorship and/or direct donations.
/ $
/ $

FY 2011 City of Hayward, Community Promotion Program Page 7 of 9
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HAYWARD

HEART OF THE BAY

Part 5: Official Grant Application Signature

AUTHORIZED REPRESENTATIVE

Rich Essi
Typed Name

Signature

February.23, 2010
Date

Note: The application must be signed by an officer or authorized representative of the applying
organization. )

For City Staff Use Only

- Date Application Received:

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotion Program - Page 9 of 9
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HAYWARD ZUCCHINI FESTIVAL

Board of Directors:

Steva Stern
President

Herb Witt
Vice Prasident

Jopi MacKay
Secretary

'Nancy Foster
Geraldine Degler
Mike Fung

Paul Fong

Renee Whitmeier
Harry Juzix

Art Tipton ‘
Harry McMiHan

Board Assoclates:
Beverly J. Griggs
Norma Jean Clausen

Advisory Chalr:
Gloria Fung

Lialsons:
Blll Gardner
HAR.D.

City Mayors Office

Hayward Pollce Dept.

Adhinistratiog;
585 Cherry Way

Hayward, CA 34543
Phone (510) 278-2078
Fax  (510) 276-2079

Rich Essl
General Manager

Malling Address:
P. 0. Box 247

Hayward, CA 94543

A NON-PROFIT CORPORATION

WWW, haywardzucchini com

2010

Dear Mayor Sweeney, City Manager and Council;

This letter is to provide an update on the Hayward Zucchini Festival, its’
service to the community, and to request $20,000 funding for the 2010-2011
year. :

We had good attendance this year with approximately 16,000 aftendees. The
festival provides the City with an additional source of sales tax revenue and
serves as a great public relations tool. The festival also provides a sales boost
to the many retail establishments in the area.

The Hayward Zucchini Festival has been the largest annual attraction in
Hayward for the past 27 years and is something that the public looks forward
to each year, Many festival attendees, participants, and non-profit groups have
expressed their concern that there may not be a festival next year. For many
festival participants and non-profit groups, this is their only source of income.

We hope we can count on you to reconsidet the amount of funding for the year
2010. We have run short of funds for many years and without additional
funding we will be unable to continue operating due to the accumulated deficit
and the rise in operational costs.

We appreciate the past monetary contributions from the City of Hayward and
understand the budget constraints faced by the City. With your help, and an
increase in funding, we can keep this festival running and continue to provide
an annual weekend of family fun and entertainment.

Please call me if you have any questions or need further information about the
Hayward Zucchini Festival. We look forward to hearing from you soon.

Thank You,

/Z%z;;

Rich Essi
General Manager
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Y

HAYWARD

HEART OF THE BAY
Part 1: Application Summary

1a. Organization Contact Information

1, Organization Name, Address and Website

Organization .
a. Name - Lone Tree Cemetery Association ,
b. Address 24591 Fairview Ave., Hayward, CA 94542
¢.  Organization Website www.lohetreecemetgry.com

2. Main organizational contact

a. Name ' Thomas Gratny

b. Phone Number | '(510.) 582-1274

c. Emall tomgratny@hotmail.com

d. Maiiing Address | ' | 24591 Fairview Ave., Hayward, CA 94542

FY 2011 City of Hayward, Community Promotion Program Page 2 of 9
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cC1 TY OF

HAYWARD

HEART OF THE BAY

1b. Organization Expenses and Grant Request

FY 2011
(July 1,2010 - June 30, 2011}

1. Total organization expenses for FY 2011 ' $9,424.50

2. Requested City Grant Amount for FY 2011 ~ | $1,800.00

3. % of organization’s expenses funded with City funds
’ 19%

= (City grant) / (Organization expenses)

4, Amount of last grant given by the City (FY 2010) $800

List names of staff member who assist the organization, and the
# of hours they contribute (example, city manager’s office, police
department, building mgmt).

Employee Name/Department : # of Hours Contributed

1. Thomas Gratny, General Manager
2. Michelle LeDee, Office Staff

3. Deborah McClelland, Office Staff
4, Roberto Belloso, Grounds Foreman
6. Octavlo Lopez, Grounds Crew

7. Martin Pacheco, Grounds Crew

8, Web Francis, Sales Staff

£=|0o co|oo cofoo o

FY 2011 City of Hayward, Comfnunlty Promotion Program Page 3 of 9
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C1I7TY OF

HAYWARD

HEART OF THE BAY

Part 2: Eligibility for Grant

2a. Check gne eligibility criteria for the organization.

Promote Economic Developmentl in the Hayward via:

D Promoting the arts.

D Promoting cultural diversity.

D' Other Communit-v Promotion efforts.

2b. Top five ways the organization coﬁtrihutes to the criteria selected above.

1. Provides Memorial Day Services every year

2. Provides Free B-B-Q to over 1,000 Attendees

3. P_rovtdes Static Displays of Historical Military Vehicles

4: Provides Hi_storfcal Automobiles

Provides Boy & Girl Scouts with Attaining Community Support Merit Badges.
5. They place over 2,000 flags.

FY 2011 City of Hayward, Community Promotion Program Page 4 of 9
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cClITY ©OF

HAYWARD

HEART OF THE B8AY

Part 3: Organization Description

3a. Brief description of organization.

Lone Tree Cemetery Association was founded in 1868. For the last consecutive 106 years, Lone
Tree has honored veterans with a Memorlial Day service Community orientated with a private
burial site for Hayward Firefighters.

3b. Top five organization goals (list In priority order).

1. | Honor Fallen soldlers on Memorial Day

2, Provide memorial Day Service with Sensitivity and Respect

3. Provide Fellowship with Neighboring Familles by Providing a Free B-B-Q

4, .' Provide Historical Education to young children regarding Memorial Day
Making certain that the City of Hayward is represented by using the Hayward

5. Municipal Band and Mayor ' :

FY 2011 City of Hayward, Community Promotion Program Page 5 of 9
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cCI1 TY ©F

HAYWARD

HEART OF THE BAY
3c. Top five organization events (list most attended events first).

Event “# of Hayward # of non-Hayward
: " | residents that residents that
participate participate

1. Memorial Day 900 300

2, Easter Sunrise Service 75 25

3. | Flag Retirement Services 50 . 10

4.

5.

3d. Organization Overview

1. Number of years providing service to © 141 Years
Hayward residents
2. Total FY 2011 | $9,424.50

Organization Expenses:

3, Non-City Funding: §7,624.50 81%
_ $ / % of funding, other than City
fund
4. Type of clientele served by 1. Youth
.| organization’s events (youth, adults, low- :
Income, etc) 2. Adult
3. Veterans

FY 2011 City of Hayward, Community Promotion Program _ Page 6 of 9
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' ‘ ' CI1TY OF
HAYWARD
HEART OF THE BAY
3e. Location of Organization’s Events

1. Uist three largest Hayward event locations (Street Address, City, and Zip Code)
Event . Location
A. | Memorial Day 24591 Fairview Ave., Hayward, CA 94542
B. Easter Sunrise Service 24591 Fairview Ave., Hayward, CA 94542
o
3f. Fundraising Efforts
] Month / Year | Type $ Raised
None - : $0

FY 2011 City of Hayward, Community Promotion Program Page 7 of 9



ExhibitB =~ ‘ 7 Page 123 of 142

cC I TY

HAYWARD

HEART QOF THE BAY

Part 5: Official Grant Application Signature

AUTHORIZED REPRESENTATIVE

Thomas J. Gratny
Typed Name

kot foz

Signature

February 24, 2010 -
Date

Note: The application must be signed by an officer or authorized representative of the applying
organizatiqn.

For City Staff Use Only

Date Application Received:

Note: Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promotion Program Page 9 of9
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MAYWAQD

Part 1: Apblication Summary

1a. Organization Contact Iinformation

Page 128 of 142

1. Organization Name, Address and Website

Organization
a.  Name

b. Address

Hayward Arts Council
22654 Main Street

Hayward, CA 94541

¢ Organization Website

www.haywardérts.org

2. Main organizational contact

a Name

Gail Lundnolm, President

b. Phone Number

(510) 537-3730

¢ Email

gala@peoplepc.com
HACmail@haywardarts.org - please use both e-
mails addresses

d. Mailing Address

P.O. Box 55881
Hayward, CA 94545-0881

FY 2011 City of Hayward, Community Promotion Program

Page20of9
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HAYWARD

1b. Organization Expenses and Grant Request

FY 2011
(July 1, 2040 - June 80,
2011)

1. Total organization expenses for FY 2011 $0

2. Requested City 1-time, special project Grant Amount for | $ 5,000.00
FY 2011 ,

3. % of organization’s expenses funded with City funds
100 %

2= '(City grant) / (Organization expenses)

4. Amount of last grant given by the Clty (FY 2010) $0

List names of staff member who assist the organization, and
the # of hours they contribute {example, city manager's office,
police department, building mgmt).

Employee Name/Department ' # of Hours Contributed
1.Artist members from Hayward Arts Council, Sun Gallery & | 35 hrsiweek/all volunteers
| ART. Inc. - :

FY 2011 City of Hayward, Community Promotion Program Page 3 0f 9
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HAYWARD

Part 2: Eligibility for Grant

2a. Check gne eligibllity criterla for the organization.

Promote Economic Development in the Hayward via:

3 Promoting the arts.

[  Promoting culturat diversity.

M| Other Community Promotion efforts.

2b. Top five ways the organization contributes to the criterla selected above.

.1 Establish an art gallery and store at Cinema Plaza.

) l Provide new venue for artists to show and sell their work.

5 Attract people to downtown Hayward to buy art.

. Stimulate cooperation between focal arfs organization with changing exhibits.
. Provide visdaily, stimulating exhibits in vacant store front(s).

FY 2011 Clty of Hayward, Community Promotion Program Page40oi 9
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Part 3; Organization Description

~ 3a. Brief description of organization.

The Hayward Arts Council has provided a home to the arts for 27 yrs, contributing
community service by assisting with City and School District, etc svents. For the last year
we have been in discussion with Blakg’Hunt,the developers of Cinema Plaza,and local arts
groups to organize and mauntain a gallerylstore at Cinema Plaza.

To make the project work, we need to purchase, exhibit grids, pedestals, jeweiry cases and
acrylic display cases. This one time grant will allow the project to be mounted this Spring.

3b. Top five organlzation goa|s (list in priority order).

The new venue will expand the image of Hayward as an art focused area,
1. thus stimulating economic development
The new venue will make the downtown more attractive.
2.
The venue will encourage coordination and cooperation between local arts
3. organizations.
Mostly, we hope that this new venue will stimulate economic activity in the
4, downtown
_ Hopefully economic actively will lead to the leasing of vacant stores in
- 5. - | downtown Hayward.

FY 2011 City of Hayward, Community Promotion Program Page 50f9
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'HAYMARM

‘3c. Top five organization events (list- mosf attended ‘events first).

Page 132 0f 142

Event # of Hayward # of non-Hayward
residents that residents that
_ | participate patticipate
1. We plan to change exhibits every | many unknown
month to six weeks and to promote
new shows in the media and on our
website.
2.
3.
4.
5.
- 3d. OrQanizatlon Overview
1. Number of years providing service 27 Years
to Hayward residents
2. Total FY 2011 $_
Organization Expenses:
3, Non-City Funding: $ % None ~ however, we

fund

$ /% of funding, other than City

hours a week.

will coordinate and manage the venue with all
volunteers, who will donating approximately 35

low-income, €fc)

4. Type of clientele served by
organization's events (youth, aduits,

3.

1.Downtown busingss community

2._Othe_r arts organizations, artists and students

FY 2011 City of Hayward, Community Promotion Program

Page 6ol ¢ .
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HAYWARD

2

3e. Locatlon of Organization’s Events

Page 1330f142

1. List three largest Hayward evant locations (Street Address, City, and Zip Code)

Event . Location
_ .| Shops in the Hayward Cinema 1069 B Street Hayward, CA 94541
A Plaza area ' C
B.
C.

31, Fundralsing Efforts

Month / Year {Type $ Raised
"/ $__
/ S
/ $

FY 2011 City of Hayward, Gommunity Promotion Program Page 7 of 9
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HAYWARD

Part 5: Official Grant Application Signature
AUTHORIZED REPRESENTATIVE

Gail Lundholm, President Hayward Arts Council
Typed Name

JM %4@‘%%%/

Slgnature

March 1, 2010
Date

Note: The application must be signed by an officer or authorized representative of the
applying organization. = -

For City Staff Use Only

Date Application Received:

Note; Late applications will not qualify for funding consideration.

FY 2011 City of Hayward, Community Promation Program Page 9 of 9



