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About Off the Grid
• Food experience to connect 

communities

• Activation of the space. 

• Organizing, promoting and managing 
all of 17 weekly markets.

• Small mobile food businesses that we 
work with (100+ vendors weekly) 

Community Benefits
• Neighborhood interaction 

• Food diversity

• Family friendly environment

• Broad attendee demographic

• Increase food traffic



Benefits working with Off the Grid
• Complete vendor document 

accountability including: 
• Local County Health Permit
• $1,000,000 Liability/ Auto 

Insurance
• Commissary Documentation
• Market booking and logistics 

planning

Recognition/Publicity/Public 
Outreach:
• Social Media Outreach 

36,000+ Facebook 
18,000+ Twitter 

• PR company managing 
weekly advertisement.

• Featured in the NY Times, 
The Travel Channel, 7x7 
Magazine



Location:
• New redevelopment area.
• Street of Mission Boulevard, Foothill Boulevard and D Street 



• High visibility
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Hayward Proposal
• Gourmet mobile food market 
• 8 to 10 mobile food vehicles (rotation)
• Every Monday, 11 months of the year
• Alcohol free market 



Amenities
• One Tent (10 x10 ft.) with live music. 
• One 16 ft. Off the Grid Truck 
• 90 chairs
• Two electric generators for live music and lighting 



PARKING

Patron Parking:
• Main between Street D Street and C Street.
• Parking garage between C Street and B Street.
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Amenities
• On-site Maintenance: 

• 1-2 dedicated staff members.
• Maintain space
• Solve problems
• Handle setup
• Breakdown and cleanup



Hours of operation:
• Summer: 5pm-9pm / Winter: 5pm-8pm. 
• 1 hour before and after the open and close of markets for set up and breakdown. 
• Live music from 6pm to 8 pm.

`



Sustainability:
• Compostable/Biodegradable Service Materials  
• 2 trash stations at the two exit points of the event.
• Each of the food vendors provide a 3-part waste disposal.

Small mobile food businesses (100+ vendors weekly) :
• 38% woman owned
• 55% minority owned
• 61% first time business owners
• Use of local & sustainable food when possible


