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COMMUNITY ENGAGEMENT PROCESS
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VISION FOR VALLE VISTA COMMUNITY CENTER



VISION FOR LINEAR CREEK PARK ALONG BART



VISION FOR DIXON STREET



MORE ABOUT THE CHARRETTE PROCESS



WHERE WE ARE NOW
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REDUCED # OF ZONING CATEGORIES





REGULATING PLAN Fig. 1-1 (at end)



DENSITY OVERLAY ZONES Fig. 1-1 (at end)
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BLOCK SIZES



Fig. 1-3 (at end)
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Fig. 1-3 (at end)



DEEP LOTS ON DIXON STREET



PROTOTYPE REDEVELOPMENT PARCEL



RESIDUAL LAND VALUE OF PROTOTYPE 
REDEVELOPMENT PARCEL
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COMMON OPEN SPACE
15% in T4, 10% in T5, enfronted by private frontages
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Draft
Parking & Transportation 
Demand Management Strategy

April 2010

Patrick Siegman

Nelson\Nygaard Consulting



RECOMMENDATIONS 
as presented to Sustainability Committee on 4/7

1. Create a commercial parking benefit district

o Charge the right price for curb parking

o Return the resulting revenues to the neighborhoods that 
generate it

2. Invest some parking revenues in transportation demand 
management programs

3. Provide Universal Transit Passes

4. Require parking cash out

5. Create residential parking benefit districts

6. “Unbundle” Parking Costs

7. Encourage carsharing programs

8. Remove Minimum Parking Requirements



� 8. Remove Minimum Parking 
Requirements



CODE ADMINISTRATION







TABLE 14 – Approval Requirements Matrix             Page SC67



Application Type Authority Action: Recommend
Decide
Appeal



South Hayward BART Area/Mission Boulevard 
Market Analysis

City of Hayward
Hall Alminana, Inc

September 2009



PROJECT AREA AND PRIMARY MARKET AREA

Primary Market 
Area is based 
on likely trade 
area for 
neighborhood 
serving retail 
and also 
characterizes 
the housing 
market
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RETAIL MARKET ASSESSMENT

Geographic Distribution of Retail Space

Approximately 
545,000 SF of 
rentable retail 
space within the 
Project Area

Hayward’s retail 
space has grown 
approximately 10.8 
percent since 2000 

There have been 
no significant 
additions of new 
retail space within 
the project area



FACTORS CONSIDERED IN RESIDENTIAL DEMAND

� Continued long-term growth of the Bay Area

� Increasing interest in close-in housing

� BART station and BART extension to San Jose by 2015.

� Job losses due to closing of NUMMI auto plant

� City investment in the South Hayward BART Station Area 
including the development of a Form Based Code

� Development of the Wittek-Montana-Eden project



DEVELOPMENT ASSUMPTIONS: 
Assume Implementation of 

Form Based Code and Plan Improvements

� Scenario 1: 2020 – Completion of Wittek-Montana Development 
Project

� Scenario 2: 2030 – Midpoint of 2030 Market Demand Projections



DEVELOPMENT PROGRAM



NET FISCAL IMPACT – No CSD 
($1,000s)



NET FISCAL IMPACT – With CSD at $500/DU 
($1,000s)



NEXT STEPS



Draft South Hayward BART Form-Based Code

NEXT STEPS: 

Finalize Form-Based Code and Conduct Environmental (CEQA) 
Analysis

OPTIONS:

1. Revise Code to more align with the 2006 Concept Design Plan and 
conduct CEQA analysis (May-July, 2010).

2. Conduct a traffic impact analysis and present results to Council in 
July, 2010.

3. Develop Final Code and conduct a full CEQA analysis (May-
September, 2010).

4. Another course of action.
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